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News is the paper 


that prints it 


There’s a whale of a difference between 
“news” and **News.”’ And which is meant, 
depends on whether you use an upper- or 
a lower-case initial. 


In the same way, it makes a big difference 
whether you use a capital ““C’’ on Coke— 
the friendly abbreviation for Coca-Cola. 
Spelled with a lower-case initial, it means 
something else entirely. 


Coke is a proper name. Therefore, correct 
usage calls for the capital initial always— 
just as you use a capital initial when you 
write News and mean the name of a paper. 


Also, Coke is a registered trade-mark. 
Good practice requires the owner of a 


trade-mark to protect it diligently. That’s 
another reason why we keep asking you 
to use the capital ‘“‘C”’ when you use Coke 
in print. 


Ask for it 
either way... both 


(GL Cela 
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‘Coke 
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trade-marks mean 
the same thing. 
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A Few Suggestions 


In this time of many decisions for the 
American people newspapers have a role 
to play in assuring that the decisions 
made will be right ones. 

This role will be emphasized during 
National Newspaper week for 1951, 
Oct. 1-8. 

Even this year’s slogan for newspaper 
week points out the importance of news- 
papers in a democracy, “Your Newspaper 
Lights the Way of Freedom.” It is the 
same motto used years ago when news- 
paper week was first made a national af- 
fair, and rings as true now as then. 

Stanford Smith, secretary-manager of 
the Georgia Press Association, has been 
named chairman of National Newspaper 
week for 1951, succeeding Scott Green- 
wood who has resigned his position as 
manager of the Nebraska Press associa- 
tion. Plans for the observance are unaf- 
fected by the change. 

Kits were to be made available to 
publishers during August to aid them in 
planning their own newspaper week 
activities. 


SOME SUGGESTIONS 

And here are a few suggestions that 
may help publishers who wish to make 
their observance of newspaper week 
something special this year: 

Tell the story in words and pictures. 
Let the community know what their 
newspaper has done for their community 
in the last year. Perhaps the newspaper 
led the campaign for a swimming pool 
or for better street lighting. Whatever the 
newspaper has done, it should make in- 
teresting and appropriate reading during 
newspaper week. 

Tell the story to the organizations in 
your community. The school of journal- 
ism at the State University of Iowa is 
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National Newspaper Week, Oct. I-8 


making available newspaper week speak- 
ers for service clubs and similar organi- 
zations. The only charge will be for travel 
and incidental expenses. Information may 
be had from the school’s director, Leslie 
G. Moeller, about what speakers are 
available. 

Films are another program idea. A list 
of films relating to journalism is carried 
in this issue of THe Iowa PusBLisHeEr for 
reference. 

Panel discussions are another way to 
bring newspaper week before the public. 
For example the Hoosier State Press as- 
sociation last year set up a “Newspapers 
on Trial” panel as part of its convention 
program. Members of the panel included 
a professional man, a housewife, a farm- 
er, a manufacturer, a teacher and a retail 
merchant. They were asked what free- 
dom of the press meant, whether news- 
papers gave too much play to crime news 
and whether they thought advertisers 
ever controlled news content of the pa- 
per. And they were asked why they 
thought community newspapers were 
often criticized for failing to publish 
comics, seldom for omitting editorials. 


Ler Reapers Get ACQUAINTED 

Readers may not know the members 
of their newspaper’s staff very well. Run 
a story on staff members and the part 
they play in the community. 

Many readers may never have seen 
the back shop; irivite them in. Of course 
visitors are usually welcome in news- 
paper plants, but most persons won't 
come without the formal opportunity 
provided by an open house. An open 
house creates understanding of the pa- 
per’s problems, and, incidentally, doesn’t 
hurt readership any. 

And of course many papers ask lead- 
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ing citizens in their communities for 
statements to publish in newspaper week 
issues. Such statements build good will. 
Don’t overlook, either, the possibilities 
in asking for such statements from the 
“ordinary” people in your community. 

Whatever is done, remember that Na- 
tional Newspaper week can be no better 
than it is on the local level. The editor 
who simply reprints material from the 
kits cannot hope to get out of it the 
benefits derived by him who does some 
careful thought and planning, then acts 
to make this newspaper week an event 
to be remembered in his community. 


lowa Falls Newspapers 


Move Into New Building 

The Iowa Falls Citizen and Hardin 
County Times have moved into a new 
home, a 60 by 66 foot building that 
allows all the newspapers’ operations to 
be carried out on one floor level. 

The building vacated by the papers 
was built in 1905 by I. A. Nichols to 
house the Hardin County Citizen. He 
retained ownership of the building when 
he sold the paper in 1933. 

Editor Carl Hamilton of the Times 
and Citizen is. planning an open house 
soon to let the public see the papers’ new 
quarters. 

The move, which involved three type- 
setting machines and a Duplex press, 
was accomplished without the papers’ 
missing an edition. 


Clear Lake Poper’s Founder Dies 

Column rules were inverted recently 
in the Clear Lake Reporter for J. C. Dav- 
enport, founder of the newspaper and its 
publisher for nearly 50 years. 

Prior to establishing the Reporter in 
1896 Davenport worked on the Reporter 
and Cheonite in his native Odebolt and 
on the Des Moines Daily News. 

He is survived by his wife and three 
children. 


Headline of the Month 


Prices Hich Now 
CompareD To 1873 
— Ocheyedan Press 


SUI Artist Again Draws 
Newspaper Week Cartoon 


A cartoon drawn by G. Robert Artley, 
State University of Iowa art student from 
Hampton, has been offered to newspapers 
all over the nation as part of the Na- 
tional Newspaper week service arranged 
by Chairman Smith. Artley, a cartoonist 
for The Daily Iowan, university newspa- 
per, drew the cartoon at the request of 
the Newspaper Week committee. 

His drawing shows a man struggling 
through a storm, holding aloft a torch 
representing the free press. The cartoon 
is entitled, “A Light We Must Protect.” 

Mats of the two-column cartoon are 
being offered free of charge to news- 
papers by Printers’ Port, Inc., 1301 Dodge 
street, Omaha, Neb. Newspapers may 
obtain mats by writing individually to 
this company. 

During the 1950-1951 school year, 
Artley won several honors for his cartoon- 
ing. One of his drawings was widel 
reproduced in Iowa during the state’s 
annual cancer drive in April. The car- 
toon was selected as the best of a group 
submitted by The Daily Iowan artists. 

In 1950 the cartoons for National 
Newspaper Week were drawn by Rich- 
ard Spencer III and Rube Mebhling, for- 
mer SUI students. In 1949 the cartoons 
were by Elbert S. Gabbard, Richard 
Marsh and Walter D. Warnholtz, who 
were students in an SUI cartooning class 
at the time. 


Coleman to Judge Typography 


Professor Carroll Coleman, of the State 
University of Iowa School of Journalism, 
has been named the judge of the contest 
for the Hal M. Stanley trophy contest 
conducted each year by the Georgia 
Press Association. 

The contest is held to name the weekly 
newspaper in Georgia which presents 
the most attractive typographical appear- 
ance, taking into account the typographi- 
cal facilities which are available to news- 
papers of various sizes. 
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Cedar Rapids Gazette editor Harry 
Boyd, Prof. Ed F. Mason and _ student 
Jim McNair, Newton, turn a spade of 
dirt apiece to signal the beginning of 
construction of the SUI school of Jour- 
nalism’s communications center. 

Boyd represented SUI alumni in the 
mass communications field, senior mem- 
ber Ed Mason, who is also editor of THE 
Iowa PUBLISHER, represented the jour- 


nalism faculty and McNair, as president 
of the Associated Students of Journalism, 
was student representative. 


| 


In the background, across Madison 
street, are the side and rear of the new 
SUI library. The $525,000 unit, the first 
of three planned for the communications 
center, is at the northeast corner of Madi- 
son and College streets in Iowa City. 
Completion of the present unit is ex- 
pected during the fall of 1952 according 
to director Leslie G. Moeller of the 
school of journalism. The new building 
will house offices, classrooms and labora- 
tories for the school of journalism along 
with department of publications and stu- 
dent publications offices. 


Newswoman, Instructor 


Joins Journalism Faculty 

Virginia Coverdale, instructor for the 
past two years at Northwestern Univer- 
sity’s Medill School of Journalism, has 
accepted an appointment on the faculty 
of the State University of Iowa School of 
Journalism. 


Before going to Northwestern Miss 
Coverdale was for three years with the 
department of journalism at the Univer- 
sity of Denver. In her final year at Den- 
ver she was acting head of the depart- 
ment. 


Miss Coverdale began her newspaper 
work on the Indianapolis (Ind.) Times 
as a woman’s page writer and general 
assignment reporter in 1939. Later she 
spent five years on the Fort Wayne 
(Ind.) News Sentinel. 
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Davenport Editor Retires 
After 50 Years with Daily 


Hugh Harrison, managing editor of the 
Democrat and Leader, retired recently 
after more than 50 years as a newspaper- 
man in Davenport. 

Harrison has been associated with the 
Democrat since 1902 and has been its 
managing editor since 1931. 


Manages Audubon Paper 
Joe Sklenar Sr. has been named editor 


and general manager of the Audubon 
News-Guide. 


Eginton to Staff of Eastern Daily 

W. L. Eginton has resigned as manag- 
ing editor of the Charles City Press to 
join the staff of the Amsterdam (N.Y.) 
Evening Record. 


Ground Broken for New Communications Building at SUI 3 
gg 
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Foreigners Dislike Our Press 


It is a shock to learn that English- 
speaking journalism is in disfavor 
throughout the world, as explained by 
Gilbert W. Stewart Jr. in Quill, the Sigma 
Delta Chi magazine. 

He says we are in disrepute not only 
with our potential enemies, which would 
be understandable, but also with those 
we hope to consider our friends. 

They resent the power of our press, 
and the fact that they have to get so 
much of their own news through our 
channels. They resent the foreign view- 
point on their own affairs, especially 
when it seems to amount to misrepresen- 
tation. And they conceive our press to 
be a mouthpiece of imperialistic propa- 
ganda. 

Furthermore, to a potential enemy our 
whole idea of freedom of information 
must seem downright silly, as, for in- 
stance, when we hold public hearings on 
matters of military policy and allow a 
member of the Tass agency to be present 
and take a copy of the record. 
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In our theory and practice of journal- 
ism we have been as complacent and 
cocksure as a young bachelor but we 
now find ourselves married to the world, 
and the dame has ideas of her own. 

We cannot give up our belief in ob- 
jective reporting and in freedom of in- 
formation, but we must hold these ideals 
with more patience. We must realize that 
they are not as obviously desirable to 
everyone else as they are to us. 

And above all, our journalistic approach 
to foreign affairs should be one of all 
possible tact and understanding. When 
an American writer unnecessarily offends 
the sensibilities of a foreign people he 
does disservice not only to them but to 
American journalism. 


Shall We Sign Article 14? 


Article 14 of the proposed United 
Nations covenant on human rights gives 
the nations of the world a chance to 
commit themselves to the principles of 
freedom of information. Yet at the same 
time it provides safeguards against a 
ruthless press, such as many foreign 


peoples imagine our press to be. It says: 


ARTICLE 14 
Of the Proposed UN Covenant on 
Human Rights 

1. Everyone shall have the right to 
hold opinions without interference. 

2. Everyone shall have the right to 
freedom of expression; this right shall 
include freedom to seek, receive and im- 
part information and ideas of all kinds, 
regardless of frontiers, either orally, in 
writing or in print, in the form of art, 
or through any other media of his choice. 

3. The right to seek, receive and im- 
part information and ideas carries with 
it special duties and responsibilities and 
may therefore be subject to certain pen- 
alties, liabilities, restrictions, but 
these shall be such only as are provided 
by law and are necessary for the pro- 
tection of national security, public order, 
safety, health or morals, or of the rights, 
freedoms or reputations of others. 

Debate whether the United States 

should subscribe to this document already 
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has become bitter. Opponents say the last 
paragraph would give the president or 
other governmental agencies the right to 
restrict press freedom in this country. 
They say the constitution makes treaties 
of equal force with the constitution and 
that therefore this treaty would abrogate 
the constitutional guarantees of press 
freedom. 

This line of reasoning seems only 
slightly twisted, but even when you un- 
twist it you still can fall back on the 
treaty itself. The treaty does not say the 
treaty shall abrogate local law. The 
treaty guarantees the power of local law. 
It says press freedom shall be restricted 
only by law. And our constitution says 
we cannot have any such law. So it still 
looks as though we are protected by the 


constitution. 
= 


The significance of the covenant, if it 
has any, lies in the fact that you can 
make it mean anything you want it to 
mean. If you are a fine, upright, in- 
genuous person or nation it means you 
subscribe to the principles of freedom of 
information, with proper safeguards. 

But if you are a despot and believe in 
suppression, and the law in your country 
is only your rubber stamp, then Article 
14 means that the United Nations have 
given you the green light to do as you 
please. 

But perhaps you are only one of the 
millions of the common men of the earth 
who hope, with many fears and misgiv- 
ings, for the coming of a better day. If 
so, Article 14 expresses for you your 
hopes and aspirations. 

* 

The United States, characteristically, is 
in a quandary. But our being in a quan- 
dary is not our fault. It is the fault of 
the world in which we live. It is the 
fault of a time when, even more perhaps 
than in the past, good words are distort- 
ed to bad meanings. 

This is our quandary: 

If we subscribe to Article 14 we 
recognize the rights of nations to pass 
laws restricting press freedom under the 
guise of protecting national security, 
public morals, somebody’s reputation, or 
what have you. 
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If we do not subscribe we go on 
record against the principle of freedom 
of information as a world ideal. 

Russia probably is in no quandary 
on this matter. She has been against the 
covenant from the beginning and _pre- 
sumably will not ratify it. Russia does not 
believe in freedom of information. The 
Russian principle is to control informa- 
tion for the good of the state. Russia is 
honest and consistent in this policy. 

If we are equally honest and consist- 
ent we will sign the covenant. Thus we 
will put ourselves on record for freedom 
of information. Thus we will voice the 
aspirations of the millions who hope for 
a freer world. And if in Section 3 we also 
voice their misgivings, this is as well as 
we can do at this time. 

But the covenant, even if we sign it, 
will not open any doors to our foreign 
correspondents that the foreign nations 
want to keep closed. 


Bruce, Hamilton Purchase 
Ackley World-Journal 


Publisher Carl Hamilton of the Iowa 
Falls Citizen and Hardin County Times 
recently purchased the Ackley Woprld- 
Journal from Mr. and Mrs. James Moore. 

Mr. and Mrs. James Bruce later pur- 
chased a substantial interest in the World- 
Journal and will edit and manage the 
paper. Bruce, a graduate in agricultural 
journalism from Iowa State college, was 
formerly assistant farm editor on the 
Cedar Rapids Gazette. He has had con- 
siderable editorial and mechanical ex- 
perience on weekly newspapers. 

Bruce replaces Gordon Zimmerman, 
who had operated the newspaper on a 
lease basis. 


Duplex Installed in La Porte City 

A Model AB Duplex press has been 
installed in the La Porte City mechani- 
cal plant shared by the La Porte City 
Progress-Review, Center Point Independ- 
ent and Evansdale News. 

It will reduce total press time on the 
three papers from 15 hours to less than 
iwo. 
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Useful for Promotion 


Journalism Film List Announced 


Useful for Newspaper Week promotion, 
or almost anytime, the bureau of audio- 
visual instruction at the State University 
of Iowa has issued a list of 16 mm. films 
related to journalism available for rental 
to the public. 

Films in section one of this list are 
available from the bureau of audio-visual 
instruction, extension division, State Uni- 
versity of Iowa, Iowa City, for the rental 
price shown. Those in section two are 
not available at SUI. The bureau asks 
that bookings be made as far in advance 
as possible in order to assure getting the 
desired film. 

Each film on the list is graded accord- 
ing to difficulty, primary (P), inter- 
mediate (I), junior high (J), high school 
(H) or college (C). Thus a film marked 
J-C is considered suitable for any audi- 
ence from junior high through the col- 
lege level. Of course films suitable for 
college and high school students are also 
generally suitable for adults. 


Section I 


U-2478—-DRAWING WITH PENCIL—EBF 
(J-H) 11 min. $1.00—Shows how the artist 
uses a single pencil to make a striking record 
of a scene and how various values and tex- 
tures are achieved. 


U-768—THE MODERN LITHOGRAPHER— 
EBF (J-C) 11 min. $1.00—Duplicating black 
or color originals by direct and photo-offset 
methods. 

U-2153—THE SILK SCREEN PROCESS IN 
LITHOGRAPHY—ITT 20 min. $2.00—Shows 
the use of tools, materials, and techniques 
used in the silk screen process. An expert 
demonstrates techniques used in the prepara- 
tion of a Red Cross poster. 

U-1477—DRAFTING TIPS. PSC (H-C) 28 
min. $3.00—Stresses importance of cleanli- 
ness, accuracy, and orderliness in drafting, 
use and care of equipment, proper sheet lay- 
out, and the use of an alphabet of lines; 
accepted procedure for developing a drawing. 

U-2548—WHAT IS BUSINESS? COR (J-C) 
11 min. $1.00—Gives students a brief survey 
of the world of business. With familiar ob- 
jects, <tudents are introduced to production, 
distribution, and service phases of business. 
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U-2558—BANKS AND CREDIT. COR (J-C) 
11 min. $1.00—Illustrates how credit is creat- 
ed, transferred, how it serves the community, 
and how both time and demand deposits 
help supply the funds behind credit. 

U-2559—-WHAT IS A CONTRACT? COR 
(H-C) 11 min. $1.00—Teaches the basic ele- 
ments of both oral and written contracts, 
the need for contracts in our society, and 
their binding nature upon all parties. 


U-2541—HOW TO JUDGE FACTS — COR 
(J-H) 11 min. $1.00—Points out ways in which 
students can guard against false analogies, 
assumptions, platitudes, and double mean- 
ings in their efforts to judge facts. 

U-2534—HOW TO JUDGE AUTHORITIES. 
COR (J-C) 11 min. $1.00—Teaches students 
to evaluate each authority’s background and 
experience and use the fund of their own 
experience to judge authorities. 


U-2531—DO WORDS EVER FOOL YOU? 
COR (I-J) 11 min. $1.00—lIllustrates the es- 
sentials of word usage—clarity and singleness 
of purpose. Outlines the danger of word 
trickery and suggests specific things which 
every student can do to prevent word con- 
fusion. 

U-2535—FIND THE INFORMATION. COR 
(H-C) 11 min. $1.00—Shows students how to 
find reliable information quickly through 
various indexes, including the Reader’s 
Guide, Who’s Who in America, and the 
World Almanac. 


U-2530—PUNCTUATION. COR 
min. $1.00—(Mark your Meaning). A film 
story showing the importance of proper 
punctuation and its basic rules. 


U-2845—WHY PUNCTUATE. YAF (I-H) 11 
min. $1.00—An orientation film designed to 
motivate and introduce the study of punctua- 
tion. 


U-2862—WATCH THAT QUOTATION. COR 
(I-C) 11 min. $1.00—Helps teach children the 
skills involved in judging facts and state- 
ments accurately in both writing and speak- 
ing and stimulates critical and evaluative 
thinking with reference to quotations. 


U-2863—MAKING SENSE WITH SEN- 
TENCES. COR (J-C) 11 min. $1.00—Shows 
how sentences are expressions of complete 
thoughts, why we need a complete sentence 
to express a complete thought, and how we 
can tell whether or not a thought is com- 
pletely expressed. 


U-2988—HOW TO THINK. COR (‘J-H) 22 
min. $2.00—The important elements of con- 
centration, logic, observation, memory, imagi- 
nation, and judgment are all presented as 
part of the correct ‘‘way to think.” 


(I-H) 
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U-2498—COMMUNICATIONS. FI (J-C) 22 
min. $2.00—The story of transmission of mes- 
sages and man’s achievements in improving 
his means of communications. It brings out 
the fact that until electrical energy was har- 
nessed, the world’s means of communication 
— linked with its means of transporta- 
ion. 


U-2605—PUBLIC RELATIONS. MT (H-C) 
16 min. $2.00—A March of Time film show- 
ing importance of and techniques used in 
promoting public relations. 

U-2180--ANCIENT WORLD _ INHERIT- 
ance. COR (J-C) 10 min. $1.50—Relates the 
achievements of ancient civilizations to in- 
stitutions of the modern world, and shows 
how textiles, paper, agricultural implements, 
machines, and institutions like writing and 
organized law are inherited from ancient 
cultures. (In color). 


U-1029—THE STORY THAT COULD NOT 
BE PRINTED. TFC (JC) 11 min. $1.00—A 
dramatized story of John Peter Zenger, pre- 
Revolutionary War printer and _ publisher, 
who was persecuted, arrested and tried for 
publishing reports reflecting upon the hon- 
esty of the King’s colonial representatives. 
Pleading for Zenger at the trial, Andrew 
Hamilton made a famous statement on the 
freedom of the press. 


U-871—_DEVELOPMENT OF COMMUNICA- 
TION. EBF (J-C) 11 min. $1.00—Describing 
the need for more rapid communication dur- 
ing the pre-electric age, this film shows the 
inventions which made possible extremely 
rapid communication—the battery, the elec- 
tro-magnet, telephone, telegraph, cable, wire- 
less and radio. 

U-1028—ARCHIVES. TFC. (J-H) 11 min. 
$1.00—A film trip through the national Ar- 
chives, showing famous American docu- 
ments, processes of preserving them, and 
storage vaults where historical records are 
kept. 

U-2581—DOES IT MATTER WHAT YOU 
THINK? BIS. (C) 15 min. $2.00—Shows why 
people should meet, consider issues and im- 
plement their citizenship through political 
parties, unions, discussion forums and other 
community groups. 


U-2631—LETTER TO A REBEL. RKO (H-C) 
16 min. $2.00—This film furnishes the answer 
to anyone who attacks the democratic sys- 
tem under which we live. It answers an 
editorial written by the son in his college 
paper espousing so-called liberalism. 

U-2642—TELEPHONE COURTESY. ATT 
(H-C) 25 min. No chg.—This film is design- 
ed to illustrate and underscore the value of 
good telephone habits for business users. 
(Service fee and transportation charges will 
be paid by American Telephone & Tele- 
graph Co.) 

1-53.3—TREES TO TRIBUNES. CT (I-C) 35 
min. $0.70—Activities contributing to the pro- 
duction of a modern newspaper; obtaining 
pulpwood; making newsprint; producing a 
newspaper. 

U-2477—MAKING BOOKS. EBF (P-J) 11 
min. $1.00—An instructive trip through a 
modern printing plant showing the _ pro- 
duction of books from manuscript to the 
bound volume. Produced especially for use 
in elementary schools. 


U-1043—PAPER MAKING. COR (I-C) 22 
min. $2.00—Logging; conversion of logs to 
pulp by sulfite and groundwood processes; 
action of digester and bleacher; operation of 
paper and calendering machines; testing 
paper in a research laboratory; printing a 
magazine on the finished paper. 


U-2750—WRITING BETTER BUSINESS 
LETTERS. COR (J-C) 11 min. $1.00—This 
film emphasizes the principal characteristics 
of a good business letter: clarity, brevity, 
and courtesy. 


U-1606—BASIC TYPING METHODS. OE 
(H-C) 31 min. $2.50—Gives a short history 
of typewriter development; shows various 
machines in common use. An expert demon- 
strates correct typing posture, explains key- 
board principles, and illustrates correct key 
striking. Special devices on various makes 
of machines are shown. 


U-1607—BASIC TYPING. ‘Machine Opera- 


tion.) OE (H-C) 29 min. $1.00—A demonstra- 
tion of correct typing touch; the parts of the 
typewriter; alignment scale, margin controls, 
and line space regulator. 


ORDER COUPON FOR IOWA NEWSPAPER DESK BOOK (Rev. Ed.) 


Extension Division 
State University of Iowa 
Iowa City, lowa 


Enclosed is $ for 


copies of the IOWA NEWSPAPER 


DESK BOOK at i0c per copy. Cash with order is required because the 
University has no facilities for charge accounts. 


Send to — 


Address 
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U-1608—ADVANCED TYPING. (Shortcuts) 
OE (H-C) 26 min. $2.00—Methods. of saving 
typing time; how to type columns of figures; 
how to insert carbons; how to make correc- 
tions. 


U-2867—DESCRIBING AN INCIDENT. COR 
(I-C) 11 min. $1.00—Here we have an inci- 
dent poorly described, and the same inci- 
dent interestingly, completely, colorfully de- 
scribed. 

U-2985—HOW TO OBSERVE. COR (J-C) 
11 min. $1.00—Stresses the fact that skilled 
observation is in itself something which can 
be learned and improved, and offers specific 
suggestions on how to improve your skills in 
observation. 

U-2878—PROPAGANDA TECHNIQUE. COR 
(J-C) 11 min. $1.00—Explains the purposes 
and techniques of propaganda. 

U-30227—NEWSPAPER STORY. EBF. (I-H) 
16 min. $2.00—Shows how a modern news- 
paper is printed. 

U-766—JOURNALISM. VGF. (J-C) 11 min. 
$1.00—Illustrates the work in a newspaper of- 
fice, both general news writing and special 
departmental work, such as society, sports, 
music and drama, finance and politics. Shows 
the function of press associations, and out- 
lines the background, the educational and 
psychological requirements necessary for 
journalistic work. 

U-767—RADIO AND TELEVISION. VGF. 
(J-C) 11 min. $1.00—Possibilities for positions 
in the field of radio and television reviewed. 
and scenes of the work of the two related 
fields are shown. Describes educational pre- 
paration necessary for this type of work. 


METRO NEWSPAPER 


80 Madison Ave., New York 16, N. Y. 


means PLUS BUSINESS For vou 


Beverly O. Eyre, Representative 


U-2244—PHOTOGRAPHY. VGF. (J-C) 11 
min. $1.00—Describes the qualifications of a 
good photographer, outlines the training 
necessary for work in photography, and 
suggests the great variety of photographic 
jobs available. 

U-2351—PRINTING. VGF. (J-C) 11 min. 
$1.00—Explains how printing serves as a 
medium for recording knowledge and passing 
it on to present and future generations. This 
film shows the work of typesetting, display. 
make-up, layout, linotype and monotype, and 
the differences between letterpress and off- 
set printing equipment. 


SECTION II 
Other films of interest in the field of jour- 
nalism, but not available from the State 
University of Iowa are listed below. (See 
sources of films). 


DEMOCRACY’S DIARY—RKO Radio Pic- 
tures, 1270 Sixth Avenue, New York 20, 
N. Y. 16 min., black and white.—Tells the 
story of modern journalism and shows how 
the news is gathered in papers like the New 
York Times and disseminated to the peoples 
of America. The complete story of newspa- 
pers from the source of the news to the de- 
livery. 

MAGAZINE MAGIC—Princeton Film Cen- 
ter, 55 Mountain Avenue, Princeton, N. J. 28 
min., sound, color.—Story of the preparation 
of the five Curtis Publishing Company pro- 
ducts. Shows how seven thousand men and 
women work to prepare the articles, stories 
and pictures for the different magazines. 
This is a wonderful picture, some advertising, 
but not objectionable. 


PRINTERS TO THE TRADE 


If you are rushed with work, 
we can help you. 

ESTIMATES FURNISHED 
Letterpress - Offset - Cerlox Plastic Binding 
Graphic Publishing Co., Inc. 
LAKE MILLS, IOWA 


Stimulate their 
Printing Sales 


SUCCESSFUL PRINTERS 


through proper valuation of every order. And the 
great majority rely on the FRANKLIN PRINTING 
CATALOG as their guide for speedy, reliable es- 
timates. Send today for a 60-day FREE TRIAL. 


PORTE PUBLISHING COMPANY 


P. O. BOX 143. SALT LAKE CITY 5, UTAH 
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Decorah, Clear Lake 
Newspapers Merged 


Mergers were the thing in Iowa dur- 
ing July as independent weeklies in De- 


corah and Clear Lake consolidated. 


Effective Aug. 1, the Decorah Journal 
will be published by the Independent 
Publishing and Stationery company, pub- 
lishers of the Decorah Public Opinion. 
The Journal was sold by former publisher 
Dwight M. Bannister to the Anundsen 
Publishing company, publishers of the 
Norwegian language weekly, Decorah 
Posten. The Anundsen firm retained the 
Journal’s mechanical equipment and sold 
good will, circulation list and accounts 


to the Public Opinion. 


The two papers will continue their 
present publication dates, Monday for 
the Public Opinion and Thursday for the 
Journal. The Journal's engraving plant 


will be used by both newspapers. 


July 28 the Clear Lake Mirror was 
transferred from T. J. Farnan, its pub- 
lisher since 1938, to B. D. Merriman, 
publisher of the Clear Lake Reporter. 
Both papers were formerly published on 
Thursday. Now the Mirror will be issued 
Tuesday and the Reporter Friday. With 
the exception of advertising manager 
Glenn Hayes the entire staff of the 
Mirror will work for the twin weeklies. 

Farnan has not vet announced his 
plans, but will continue to live in Clear 


Lake, for the present at least. 


Ohl New Guthrie Center Editor 


Charles Ohl is the new editor of the 
Guthrie Center Timés and Guthrian, ac- 
cording to publisher Ralph W. Anderson. 


Ohl is a 1950 graduate of the State 
University of Iowa and has been doing 
graduate work during the past school 
year. He was on the Times-Guthrian 
staff for a time last January compiling 
accounts from Guthrie county servicemen 
into a series of “behind the scenes” stories 


on Korea. 
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Former Oakland Editor 
Wins Nieman Fellowship 


A Nieman fellowship, one of journal- 
ism’s most coveted awards, recently went 
to John M. Harrison, former editor of the 
Oakland Acorn. 

Harrison, currently associate editor of 
the Toledo (Ohio) Blade, was for a 
time associated with his father, E. P. 
Harrison, in publishing the Acorn before 
he went to Toledo in the late 1940's. 
Later he returned to Oakland after the 
death of his father and published the 
Acorn for a time until it was sold to 
present owner John Rigg. 

One of 12 American journalists so hon- 
ored, Harrison will, beginning in Septem- 
ber, spend a year at Harvard university, 
doing advance work and research in the 
field of American history. 


Four from SUI Faculty to Judge 
Papers for Wisconsin State Fair 


Four faculty members of the State 
University of Iowa School of Journalism 
will judge the 1951 All Wisconsin State 
Fair Better Weekly Newspaper contest. 

The judges are Charles Barnum, head 
of copyreading and editing courses at 
SUI; James Morrison, head of the news- 
paper production laboratory; Henry Af- 
rica, lecturer in newspaper production, 
and William McBride, editor of Staff 
magazine and instructor in magazine 
production. 


Ellsworth News Editor Dies 
George A. Hanson, longtime editor of 

the Ellsworth News, died recently fol- 

lowing a heart attack. He had been in 


_the printing business in Ellsworth for 


nearly 50 of his 60 years. His wife and 
three sisters survive. 


George Joins Herald-Register 

James L. George, formerly editor of 
the Eldora Herald Ledger and Hardin 
County Index has joined the staff of the 
Grinnell Herald-Register according to 
publisher L. B. Watt. 
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Kerbert Gjertson Buys 
St. Ansgar Enterprise 


Kerbert M. Gjertson, former advertis- 
ing manager of the Mitchell County Press 
and Osage News, has purchased the St. 
Ansgar Enterprise from Charles Thacher. 

Thacher is new managing editor of 
the Okanogan (Wash.) Independent, a 
county-seat weekly owned by Gwen T. 
Coffin, publisher of the Wallowa (Wash.) 
County Chieftan. 

Before coming to Osage in 1945 Gjert- 
son was for 11 years engaged in the re- 
tail grocery business in Sheffield, Hamp- 
ton and Thornton. Prior to that he was a 
superintendent of schools. He is a grad- 
uate of St. Olaf college, Northfield, 
Minn., and has done graduate work in 
education and commerce at the State 
University of Iowa. 


E&P Reports Farm Editor's Views 

Editor & Publisher recently featured 
the views of the Cedar Rapids Gazette’s 
Rex B. Conn in an article on how to edit 
farm news. 

Gazette farm editor Conn’s emphasis 
upon the farm page as a news page is 
reported at length in the trade maga- 
zine’s July”7 issue. 


Auxiliary Honors James Wilson 

James W. Wilson, owner-publisher of 
the Cherokee Daily Times Herald, was 
recently honored as Publisher's Auxiliary’s 
editor of the week. 


Kids’ Pictures Tell Story 

When photographer Robert Thompson 
of the Independence Bulletin-Journal 
and Conservative went out to cover the 
Kelly-Miller Bros. Circus, he focused his 
camera on the audience instead of on the 
performers. 

He came back with eight pictures of 
youngsters four to six years old that told 
the story of a day at the circus a lot 
better than shots of crowds, paraphernalia 
animals or performers ever could. 

The BJ] photo center is a commercial 
photographic studio recently opened in 
the Bulletin-Journal and Conservative 
building, with Thompson in charge. 


Cahill Joins Catholic Messenger 

Jerome S. Cahill, 23, Riverside, IIL, 
has joined the editorial staff of the 
Catholic Messenger, Davenport Diocese 
weekly newspaper. 

Cahill replaces Miss Patricia Miller, 
who resigned to enroll in graduate school 
at the State University of Iowa. Before 
coming to Davenport Cahill worked in 
the United Press bureau in Milwaukee. 
He is a graduate of the college of jour- 
nalism, Marquette university. 


Lake City Graphic Installs Press 

A rebuilt No. 1 Miehle press has just 
been installed in the plant of the Lake 
City Graphic. 

It replaces a Cranston press which the 
Graphic has been printed on since 1919. 


WRITE 
TODAY, 


REDIFOR 


« 


MOORE 
AUTOGRAPHIC 
REGISTERS 


and 
SUPPLIES 


2233 University Avenue 
St Paul 4, Minnesota 
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From A Through Z 


Seventy years ago the newspaper busi- 
ness was as rugged as the then popular 
trade of driving cattle north from Texas 
- to the railroad lines. 

Editors then were as salty as any cow- 
poke or early rustler. 

Proof was shown the Bulletin editor 
this week by Jim Brockway, local ab- 
stracter. 

Jim has a Sept. 15, 1882, copy of the 
Cherokee Courier which is the best ex- 
ample of frontier editorial writing we've 
ever run across. 

Jerome Rose, editor and publisher of 
the newspaper, takes nearly the entire 
front page to skin alive a rival editor, 
one “buchanan.” (Rose is so mad at the 
other editor he refuses to use the capital 
letter “B.” He said: “Our reason for 
omitting the capital is that the proprietor 
of the name is so far beneath even the 
lowest and most debased of the brute 
creation that we had too much respect 
of the alphabet to disgrace the capital 
letters by using them in conjunction with 


him’). 


How It Brecan 

The fireworks started with a story in 
“buchanan’s” paper as follows: 

“A drunken competitor, named Jerome 
Rose, who has been printing a weekly 
handbill in Cherokee sa to slander, 
obscenity and the amendment, got on a 
rousing bender on Sunday. The horse he 
was driving had some sense left though 
the beastly driver had soaked what little 
he ever had in a tub of whiskey, and was 
pounding the poor dumb brute with a 
hic, hic, hup-rah! at every clip, until the 
infuriated animal broke off, tipping out 
the drunken driver, whose right ear got 
caught in one of the wheels and wound 
around the axle until Rose’s head ground 
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Old-Time Editor Attacks 


(From the Denison Bulletin) 


Rival 


against the spokes, lacerating the concern 
considerably. He was picked up in this 
dilapidated condition smeared with blood 
and vomit, and carried to a doctor who 
amputated the ear and hung what was 
left of the head in a sling, where the 
shameless champion of filth and temper- 
ance wears it. The drunken slum sucker 
has for months been writing between his 
mewlings and spuings, sickening articles 
on prohibition, 307 drinks more rot gut 
than any man in Cherokee all the while.” 
RETALIATION 

When this news story hit the streets 
in the rival Cherokee Times, Mr. Rose, 
editor and publisher of the Cherokee 
Courier, hit the ceiling. 

He must have gone into seclusion at 
once to work out the front page of his 
issue. Considering the fact that all type 
was handset at this time, he must have 
sweat blood and emitted smoke and 
brimstone over the type cases. 

His issue has five columns on the front 
page devoted to answering “buchanan’s” 
charges and calling the latter every name 
in the book. 

The column begins with the words 


BULLY BUCHANAN! 


Assipuous, APISH, ACROMIN‘US 
AMATIVE Ass 


Bic BELLIED, BLEARED, BRAZEN, BEER 
BLOATED, Boozy, BUNGLING BULLY 


CowaRDLY, CONTEMPTIBLE, CONTAM- 
INATING, CRINGING, CRIMINAL 
COCKATRICE 


These paragraphs, in 10 point bold 
capital letters, go on through the alphabet 
with such gems as: “Low, Lousy, Lazy, 


13 


is 
2 
al 
| 
| 
| 
| 
| 
: q 
e 


Lecherous, Lascivious, Lean, Lanky, 
Leech,” through all the letters of the al- 
phabet. 

His “Wallowing, Wheezy, Whimsical, 
Witless, White-Livered Wart” attracts 
the eye, as does his “Treacherous, Thiev- 
ing, Twaddling Trickster.” 
PRELIMINARIES DONE 

The preliminaries done, Editor Rose 
really waded in. First he prints an affi- 
davit from the doctor who said Rose 
was not drunk when he was brought in 
to his office. Then he has an affidavit 
from Rose’s two companions on the 
buggy ride to the effect that he “was 
not on a bender.” 

Rose tells that he once worked for 
“buchanan” and left his employ to start 
his own newspaper. 

Rose says: “After the brute supposed 
that we were defenseless, in such a con- 
dition that we would be unable to answer 
his slimy, slinking slurs, if not dead, so 
near it that it would be utterly impossible 
for us to say one word in explanation 
of our injury, then this craven hearted, 
sneaking blackguard comes out and pub- 
lishes the most damnable degraded and 
inexcusable lie that his misbegotten, 
whiskey saturated, softened brain could 
conceive.- ~ 

The fighting editor challenged “buch- 
anan” to answer and said that he was 
printing extra copies of the Courier so 
every person in Cherokee who could read 
would “find out the deep, damnable, de- 
moniacal, licentious, illgotten, stinking, 
maggoty rotten collection of sickening 
corruption and nastiness he is composed 
of.” 

Other choice bits of editorial vitupera- 
tion in the story of Jerome Rose: 

“A carrion-eating jackal would leave 
him in contemptuous disgust.” 

“He does not frequent saloons because 
he is too niggardly and stingy to treat 
the boys. He sends away for his poison 
in packages and has upon several oc- 
casions been so badly used up from the 
effects of the damning fluid that his 
physicians told him he must stop or his 
death was imminent from softening of 
the brain.” 

There is no doubt that editors of 70 
years ago were salty characters! 
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Coleman-Designed Book 
Named Among 50 Best 


The American Institute of Graphic 
Arts recently honored Carroll Coleman 
by naming a book he designed and 
printed, “Galland's Iowa Emigrant,” as 
one of the 50 books of the year for 1950. 

Coleman, who is on the faculty of the 
State University of Iowa, designed and 
printed the book at his Prairie Press in 
Iowa City. The book was published in 
January, 1950, and distributed to mem- 
bers of the State Historical Society of 
Iowa. 


Indianola Papers Plan History 


Publisher Don L. Berry and Gerard 
Schultz, former head of the sociology 
department at Simpson college, have 
begun work on a_ history of Warren 
county to be published by the Record- 
Herald and Tribune company of Indi- 
anola. 

Work on the book will be financed by 
advance subscription, and short bio- 
graphical sketches and pictures of sub- 
scribers will be included in the finished 
work. 


Specialty 


ENVELOPES 


Are Business Builder: 


BANKERS ENVELOPES 


The Justrite Bank Envelope line 
is complete for every bank need. 
Bank Kraft mailing envelopes, 
special bank envelopes are all 
available. 


Write today for prices and 
samples or send us your spe- 
cialized Bank envelope prob- 
lem for quotation. 


TATES 
Company 


En ve lop e 
Fhe 
CHICAGO 
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LOOK at the features 
of the newly engineered 


WIDE RANGE MODEL 33 LINOTYPE! 


Ready to simplify maintenance and speed production of text and 
display composition, today’s Model 33 Linotype offers you the 
extra range and versatility that often makes the difference be- 
tween profit and loss on close-margin jobs. The Model 33’s extra- 
wide main magazines accommodate small text faces or giant 
display faces— making these machines the answer to the most strin- 
gent composing-room requirements. You can meet deadlines and 
cut costs by routing advertising display, heads and text copy to 
your Model 33’s. Many weekly newspapers find that a single “33” 
fills all their needs for text and display composition. 

Check these new Wide Range Linotype features—then have a 
talk with your Linotype Production Engineer. You’ll agree the 
Model 33 is a practical answer to rising production costs! 


NEW MODEL 33 FEATURES 


@ Electromatic Safety System prevents 
magazines from being shifted until 
the distributor box, bar and channel 
entrances are cleared of matrices. 


@ Standard Swing-Out Keyboards 
swing out in eight seconds for easy 
inspection, cleaning and servicing. 


@ Improved Magazine Elevating Mech- 
anism makes shifting easier than 
ever ...no adjustments to check— 

The Model 33 single-distribu- no motors to service. 

tor Linotype is available with 

one to four wide 90- or wide 

72-channel magazines. 


MERGENTHALER LINOTYPE COMPANY 
29 Ryerson Street, Brooklyn 5, N. Y. * LINOTYPE - 


Linotype Corona and Erbar Families 
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Richard Stevens to Teach 
Advertising at lowa U. 


Richard Stevens has been named an 
instructor on the advertising faculty of 
the State University of Iowa school of 
journalism and the college of commerce 
for the coming year. 

Stevens has ae teaching courses in 
principles of advertising and advanced 
principles of advertising this summer. He 
is scheduled to receive his M.S. degree 
in Commerce in August, 1951, from the 
SUI College of Commerce. 

Stevens was assistant to the vice-presi- 
dent for two and one half years with the 
Newman, Lynde and Associates adver- 
tising agency, Jacksonville, Fla. The com- 
pany is the largest advertising agency in 
Florida. 

Stevens has had six years experience 
with the People’s Gas and Electric com- 
pany at Mason City. While in this job he 
was elected state director of the Iowa 
Junior Chamber of Commerce. 


Montezuma Republican Gets Press 


The Montezuma Republican has re- 
placed its Babcock Optimus press with a 
Miehle, according to editor and publisher 
David Sutherland. 

To further speed operations a folder 
has been installed at the end of the new 
press so that the last press run and fold- 
ing may be done in one operation. 


Selene Lighter to Battle Creek 

Selene C. Lighter has purchased the 
Battle Creek Times from Mrs. Hazel 
I. Babb. 

Lighter, the son of the late E. C. 
Lighter, edited the Aurelia Sentinel from 
the time of his father’s death in 1948 
until the family sold the paper in 1950. 


“The United Nations has the world by 
the tail,” asserts a columnist. We are re- 
minded of the story of a boy who had a 
calf by the tail. When he was asked 
where they were going, he replied, “Ask 
the calf.”"—Oskaloosa Tribune-Press 
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Our Editors Say 


How did our Washington legislators 
occupy their time in the days before in- 
vestigations?—Dale Ahern, Decorah Pub- 
lic Opinion 


You don’t have to go to school to be 
educated. Just get an encyclopedia and 
digest the contents. When you have fin- 
ished the job you'll have an education of 
a sort, but you will emerge a most pe- 
culiar kind of person. You will have 
knowledge; you won’t know how to apply 
it. We once met a man who could do 
marvelous things with figures. For ex- 
ample, he could multiply six digits by six 
digits in a fraction of a minute, and do it 
all in his head. But he had a vacant stare 
and a manager. Knowledge is power, but 
you have to fit it to the drive shaft before 
you can make it work. That’s why we 
have schools and colleges.—-Washington 
Evening Journal 


It really looks like the old man had a 
case of sour stomach when this bunch 
of editorials was written. No, that is 
not it. He has been thinking about how 
the great mass of the best people on 
earth, who make up the population of 
Warren county, are being imposed upon 
by a few. That’s whatwerkickenabout.— 
Indianola Record-Herald & Tribune 


A pollster took time out recently to 
measure the popularity of Gens. Mac- 
Arthur and Eisenhower. The latter won 
about two to one. While on the subject 
of generals, it might be in order to make 
a study of the general subject of foreign 
policy. In terms of percentage it would 
be interesting to know which exerts the 
greater influence — General Apathy or 
General Confusion.—Independence Bul- 
letin-Journal 


It is the legitimate function of an edi- 
tor to be mildly cynical. So he may 
subject public affairs to critical analysis 
and make his readers think. To be so 
kind as to approve everything is not a 
service to readers nor the community. — 
George Ver Steeg, Pella Chronicle 
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